he future of skin care In your hands today

There’s no doubt that the anti-aging marketplace is abundant with product choices. In the U.S. alone, this market
is projected to grow 74% by 2014. With so many choices and in this economy, it’s important for consumers to
get the most for their money. Unfortunately, a majority of anti-aging products offer only basic formulas that focus
solely on the symptoms of aging — on reducing the appearance of fine lines and wrinkles, some at extraordinarily
high prices. Only a few offer formulations that go beyond the basics and only ONE offers the most innovative, internal
+ external approach to anti-aging with proven results at an affordable price ...

Nuetrogena
Olay

Revion

Avon

Mary Kay
BeautiControl
Nu Skin
APRIORI BEAUTY
Murad
Arbonne
Estee Lauder
Clarins

Babor
Chanel
ReVive
Lancome
3Lab
Perricone MD
La Mer

La Prairie

PRODUCT PRICE RANGE

$7.99 - $27.99
$7.99 - $69
$13.99 - $17.99
$14 - $68

$18 - $55

$18 - $65

$30 - $77.50
$34 - $165
$35- 585

$38 - $450
$40 - $130
$40 - $200
$45 - $400
$52 - $1,500
$55 - $275
$65 - $400
$65 - $495
$95 - $440
$130 - $1,000

PRODUCT FORMULA:
FOCUS: FOCUS:
SYMPTOMS  PROCESS

BEAUTY DEVICE:
INTERNAL GENE/DNA FAR GALVANIC THERMO- ULTRASONIC/
SUPPORT  INFLUENCE INFARED THERAPY  MASSAGE

$o-3o| $o—1oo| $o—5oo| $1,ooo+| 12/2009, online price comparison

>> See the difference for yourself at www.aprioribeauty.com/products/studyresults/

Discover the Cellular

Age Advantage® — the
first-of-it’s-kind, internal
(Lifeoxylin®elixir) + external
(Celloxylin® skin care)
approach to anti-aging.
Unique formulations focus
on the PROCESS of aging,
not just the symptoms,
with 8 system attributes,
including a rare and patent-
pending combination of
ingredients that produce
results. Introduced in April
2009, competitiors are now
scrambling to create
something similar. Review
this chart to see how the
future of skin care is
available today at an
affordable price from
Apriori Beauty.
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